





Response by Age

Since respondents were spread across different graduation
years, they are fairly representative of the overall IMHI
population in terms of age. The alumni population remains
relatively young, with 90% of respondents below 45 years
of age. Out of the 246 graduates who responded to this
question, 36% are between the 31-35 yrs and 22% the
36-40 yrs of age.
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Response by Nationality

Students come from all over the world to study at IMHI,
creating a vibrant, multi-cultural atmosphere. In 2008 we
welcomed students from over 25 countries. A number which
continues to grow as IMHI strengthens its reputation in the
hospitality education world. Furthermore, in 2008 3as the
Apprenticeship program was opened to the non-European
students, the number of nationalities represented in each class
is likely to continue to grow. Currently, out of the 309
graduates who responded to this question, 56% are from
France followed by 13% from other European countries. The
major regions outside Europe from where students come to
IMHI are Asia-Pacific at 11% followed by Middle East at 8%.
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Goals of MBA studies

Out of the 277 graduates who responded to this question,
at 88% “Improved Career Progression” was the main
reason to choose IMHI, followed by “Personal
Development” (63%). These other major reasons to attend
IMHI were “General Educational Experience” (51%) and
“International Mobility” (51%).

As can be seen from the table below, in practically all
cases these objectives were met. 70% of the respondents
noted that they had achieved their goal of “Improved
Career Progression”. The satisfaction rate is highest for
“Personal Development” at 56% .Even though it was not
the main objective to come to IMHI, it is an important
aspect of being successful. Satisfaction from a general
educational experience is next at 46% against 51% on the
expectations rating. The biggest gap between expectation
and IMHI’s delivery is for internationally mobility, which is
quite understandable given the complex paper work
required. These figures provide a comprehensive
evaluation of programme on the competencies, skills and
careers of its graduates. Based on responses of graduates
now waorking in industry, the survey clearly demonstrates
the values they have gained from their studies at IMHI.




Motivations for higher studies
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What role did studies at IMHI play
in Alumni career progression?

Graduates were also asked to identify which skill sets
were important in their current positions. In addition,
they were asked to evaluate IMHI’s contribution to their

attainment of these skills. The table summarizes the

opinion of respondents. On a scale of 1 -5 with 1 being

the lowest and 5 being the highest, graduates ranked
their ability to work in teams as the most important
contribution of IMHI. This was closely followed by

computer skills, logical thinking and critical analysis. The

only area where the IMHI contribution was below par
was in the area of human resources, an area that is
receiving added focus within the revised IMHI program.

Skills and IMHI’s contribution

(The numbers represent the score of the different skills)
Scale is over 5, 1 being “not at all important” and

5 being “very important”.

skills Importance Contribution
at Work From IMHI

Leadership skills 436 3.38

Intercultural management | 4.1 413

Creativity & innovation 411 3.52

Ability to work in teams 4.43 4.40

g kol | 4o

Organizational skills 4.47 3.65

;tBriagtg)gif/ture” thinking, 4.49 405

Accounting 3.44 3.78

Finance

Languages

Marketing 3.68 3.39

Computer skills 4.40 4.22

IT management skills

Insight into job search tools used

What job search tools were used?

This section provides insights into the channels used
by participants to secure their first and subsequent
positions after graduation. For the 247 graduates
who responded to this question, 47% secured their
first jobs through school channels such as the IMHI
CV Book, Alumni Get Togethers, IMHI faculty and the
Alumni network.

The Careers Service and IMHI Professors have their
own industry networks and reqularly receive job
offers which are posted internally and on the alumni
association website (www.aaimhi.com), or are
approached to recommend students and alumni for
specific jobs. In addition, the CV Book is mailed to
key company contacts and alumni thus ensuring that
students are often contacted directly for positions.
Compared to the 2004 survey, an increasing number
of graduates secured their first position after
graduation through the Careers Service Office. This
not only reflects the resources that IMHI has put into
its Careers Service, but also highlights the increasing
reputation of the program in the sector. Over 17% of
participants secured positions directly through
Alumni. The latter constitute a fundamental source
of information and contacts for current students
through their regular involvement in the program.
This includes, for example, organizing internships
and field projects as well as participating in
Admissions and Alumni Conferences. Only 10% of
graduates found their first position through the
mailing of unsolicited letters and CVs.

The other 53% of first jobs come from sources such
as Personal Contacts (Networking!), recruitment
agencies etc. Personal contacts appear to be of
utmost importance throughout the alumnus’ career,
only reinforcing the value of networking. Students at
IMHI get ample opportunities to network with
experts in the industry through the Industry Leaders
in the Classroom Series and attendance at
international hospitality events.



Tools used to find job

Entrepreneur/Created own company
Advertisement in the press -

Internet: putting your CV on an internet job site
Recruitment agencies

Unsolicited letter & CV |+

Personal contacts
Alumnni Get-Togethers and networking
Professors/IMHI Administration

IMHI/ESSEC/Cornell Alumni network

IMHI Career Services (CV book, job offers,
(Campus ESSEC), company presentations & recruitment)

Insight into employment

46% of respondents secured jobs before
graduation and 15% within one month
of graduation. On average 3-4 job offers
were received by respondents during
their studies at IMHI and the 9 months
following their graduation. The majority
of respondents said that they did not
encounter any particular difficulties in
their job search after IMHI. A few did
have some difficulties, mostly related to
visa formalities and work permits.

Current employment status of IMHI Alumni

Out of the 262 graduates who replied to this question,
96% of respondents are employed. Of the 4% currently
not employed, the main reasons cited were “setting up
own business”, “voluntary not employed” or “seeking
employment”. The majority of graduates currently not
employed are female. 80% of those employed work in

companies (44% work in companies with more than 5000

employees). 14% are entrepreneurs and 2% are freelance.

ESSEC Alumni (job website)
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What are the key reasons given by Alumni
for accepting their current position?

When choosing their current position, the key motivators
cited by respondents were career development (65%) and
personal interest in the field of work (51%). The other key
reason given was the level of responsibility (49%). Similar
trends were observed in the 2004 survey.



Key reasons to accept job offer

Career development
opportunities 66%

Geographical
location 29%

Salary

Personal interest
e field of work 51%

of responsibility 49%

Field of employment

IMHI graduates are present in a broad spectrum of
professional fields and functions. General Management
tops the list at 199%, which has dropped over the years
(from 23% at the time of the last survey in 2004). Sales &
Marketing, Finance, F&B Management and Consulting
positions are growing fields of employment for IMHI
graduates. Consulting has increased to 12% as compared
to 7% in 2004, and Project Development and Research
have both gone up to 10% as compared 5% in 2004. It is
also remarkable to note that the "Other” which forms the
second biggest chunk of the pie has interesting jobs like
Fashion, Banking, Education Management, Risk
Management and Architecture.

Major Fields of employment

Communication

Research

Purchasing

Facilities/Services Management
Self employed/free lance
Human Resources
Accounting/auditing
Information Technology |
Rooms/Lodging

Food and Beverage Management
Distribution

Finance

Strategic Development

Project Development

Sales & Marketing

Consulting

Other

General Management

What size of companies do Alumni work?

At 44 %, a majority of alumni work for companies with
over 5000 employers. However, a substantial number
35.2 9% work for organizations with less than 500
employees.

Size of the companies Alumni
are working for
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More than
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501-1,000

1,001 to 5,000 employees
9,9%




Who are the top recruiters at IMHI?

Information for this analysis is taken from
information in the Alumni database.

= Amadeus

m Atisreal

m (B Richard Ellis

m Compass Group

= Disneyland Resort Paris

m Elior

= Expedia Inc.

= Four Seasons Hotels & Resorts

m Groupe ACCOR

m Groupe FLO

= Hilton Hotels

w Hotel Valuation Services (HVS) Salary
= Hyatt International

» KPMG

= InterContinental Hotels & Resorts
= Jones Lang LaSalle

m Le Méridien Hotels & Resorts

m Lucien Barriere Hotels & Casinos
= Louvre Hotels

= Marriott Hotels & Resorts

m Sodexo

m Starwood Hotels & Resorts

= The Rezidor Hotel Group

As can be seen from the tables below, the salaries of alumni
vary greatly. It is worth noting that the average salaries

of males is significantly higher than that of females. As could
be expected, average salaries tend to rise in line with age,
salaries in the USA and Asia tend to be significantly higher
than those in Europe and the highest paid alumni tend to
work as General Managers or in Strategic Development.

= Yum
Category Percentage Average (€) Mode Range (€)
Male 69 95 000 40 001 -50 000
Female 31 65 000 40 001 -50 000

Where are the Alumni based today?

IMHI has a strong alumni community, which
represents 45 nationalities and spans 55 countries,

a true reflection of the international and multi- Category Percentage | Average Range (€) =~ Mode Range (€)
cultural nature of the program. ﬁ/\%?]earga'emem 19 112 500 200 001 +
Helekoment | 9 95 000 200001 +
Consultancy 8 65 000 60 001-70 000
Location of Alumni Finance 7 95 000 60 001-70 000

Strategic
Middle East Development 7 112500 200 001 +
| 10% Distribution | 5 55 000 40 001 - 50 000

Latin America

0% Other 5 75 000 40 001 - 50 000

Asia/Pacific
USA/Canada France (Category Percentage = Average Range (€) = Mode Range (%)
9% -
i , France 45 65 000 40 001 - 50 000
Europe outside Other
the EU 5% . European 22 95 000 200 001 +
Country
Europe _
. P e | S 85 000 40 001 - 50 000
Union Country 219%
oo LA e 112 500 200 007 +
Asia/Pacific| 7 112 500 200 001 +
Middle East’ 9 85000 40 001 -50 000
Latin
America 2 112 500 NA
Africa 2 112 500 NA




Category Percentage = Average Range (€) = Made Range (€) Category Percentage | Average Range (€) = Mode Range (€)
20-25 3 35 000 30 001 - 40 000 1983 -1987 12 137 500 200 001 +
2630 22 55000 40 001 - 50 000
1135 20 85 000 40 001 - 50 000 1988 - 1992 | 10 121875 200 001 +
36-40 21 85 000 60 007 - 70 000 1993 - 1997 | 18 86 400 60 001 - 70 000
j;‘; 1; 1;; ggg 70 0012(;08800100 1998 - 2002 29 87 000 80 001 - 90 000
- +
50 + 3 137 500 90 001 -100 000 2003 - 2008 | 31 50 000 60 001 - 70 000
Giving Back to the School 12,001~ 30,001- 60,001~ 90,001- 125,001 -
salary 30000 60,000 90,000 125000 200000+ 'O
71% of respondents say they encourage
N HH 0 ge .
friends and families to attend IMHI. 84.7% of tpgggiﬁ?] prior | g0 8% 1% 0% 0% 100%
respondents have reqularly been paying the joining
AAIMHI association fee. The two major First Position
reasons cited for being a member of the after IMHI 62% 36% 1% 0% 0% 100%
AAIMHLI is for networking opportunity (65%) -
and school pride. 60% of the respondents gﬁ%‘?f}ﬁAﬁ?s't'O” 320 550 7% 5% 1% 100%
have made a contribution to the IMHI ESSEC
scholarship at some point in appreciation for Igurr_fnt 20 400 570% 160 150 1000
what they have received and to help support osition

deserving candidates. In 2008,/09, with
support from the alumni, IMHI sponsored
partial tuition fee for one of its Indian
students.

Many thanks to Tripti Shrivastava, Class of
2009, who completed the tasks of inputting
and analysing the data.
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Conclusion

The results of this survey are useful in providing the
school with direct feedback from alumni on how well
the school is preparing its graduates for the
workplace. The strengths and weaknesses of the
program, and its comparison with alumni’s
expectations, give us an in-depth understanding of
the schools strengths and weaknesses. We hope that
the information provided in this survey summary will
be beneficial to the school in achieving its goals for
the future.
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